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Portland General Electric - Green Future
Website design, art direction and illustrations

| was responsible for wireframing,
design, and working alongside a
developer to build out a website
for Portland General Electric's
Green Future program. | also
developed custom illustrations
and worked with the PGE brand
team to ensure everything met
their standards and accessibility
requirements.

Work completed at 3Degrees with a

marketing manager writing copy and
contract web developer

0/,

/\PG}/ Green Future_

Renewable energy
brings us all together

for good

Green Future makes it easy and affordable to match
your home’s energy use with renewable resources
like wind and solar. Because when the planet thrives,

we all do.

View your options

A small price to pay it forward

Nature was extra kind when it came to Oregon. Let's return the favor with Green Future.

s

AN
I:I o
ty
Renewable energy is the
future

That's why more than 225,000
Oregonians like you have joined

Here today, and here
tomorrow

Renewable energy will keep this
place special for generations to

Affordable - by coffee
standards

The monthly cost is usually
about $6, less than the fanciest

Links in the portfolio are

outlined like this! CHOOSEGREENFUTURE.COM

/ PG}/ Green Future. Home Impact How it works Enroll
NS

Select a plan that works for you:

MOST POPULAR

2 Green Future Block

_K \( Match aportion

Green Future Choice
Match 100%

) Match @ Cost
100% $6.00
FOR THE AVG HOME* EACH MONTH

Price varies based on your actual usage
($0.008 per kilowatt-hour)

OF YOUR ELECTRICITY USE

Enroll in Green Future Choice

Change or cancel your enrollment at any time. *Average home uses ~700 kWh per month.

Your participation in any Green Future program:
© Supports Pacific Northwest renewable resources
@ Helps fund local clean energy projects

@ Gives you access to exclusive local coupons through Chinook Book

Green Future. come. latte.

Match 100% Match aportion
How it works

There's more good where that
came from

Enroll in Green Future and you’re not just doing well by the

No commitment issues here

Your only commitment is to the environment. When you join Green Future, there is no
contract, no installation, and you’re free to cancel anytime.

planet. You're doing well by communities too. Through the 7
PGE Renewable Development Fund you’re helping to create See our Price, Terms and Conditions.
local jobs and build projects right here. - \“““ * *

Explore the impact

Green Future is Green-e® Energy certified and meets the
environmental and consumer protection standards set forth
by the nonprofit Center for Resource Solutions. Learn more at
\ green-e.org.

“It’s sustainable, effortless and affordable. We
have to use energy anyway, so might as well
source it responsibly.”

- CHRIS L., PGE CUSTOMER

/ \ FAQS TERMS AND CONDITIONS PRIVACY CONTACT
PoE) *
N

© 2021 Portland General Electric
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https://choosegreenfuture.com/

Grammarly
Demand gen videos for
enterprise customers

Grammarly was seeking a
partner to create animated videos
demonstrating the value of using
Grammarly at an enterprise

level in a series for specific
verticals. | developed the design
& storyboards for three videos
(Grammarly for Marketing,
Grammarly for CX teams, and
Grammarly for Education). |
worked closely with Grammarly
to ensure we represented their
product accurately and effectively, @)

and our script writer to bring the o N
voiceover to life.

Allnsights for Leaders Like You

Work completed at Funnelbox Marketing teams need AI that

in collaboration with a creative

director, fellow art director (working g ets t hei r bra nd o

. © #omeco Tons Detecte
simultaneously on two other [ ] S —
Grammarly videos), and two animators. ' @©) Direct T

Optimistic

WATCH VIDEOS:

MARKETING

CX TEAMS

EDUCATION
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https://www.dropbox.com/scl/fi/b2ylhsbmbz4grwtb7pdyb/02055-GRAMMARLY-Marketing-v02_07-FINAL_H264.mp4?rlkey=uvf65cs1x0esbfmcboy9dofnm&dl=0
https://www.dropbox.com/scl/fi/8oi18ipc37v2kywep4qou/02055-GRAMMARLY-CX_v02_01-FINAL_H264.mp4?rlkey=td0c9t4i0r2ep7kxbinurlk27&dl=0
https://www.dropbox.com/scl/fi/h6b8df55wxl0q4o2bh4ny/02055-GRAMMARLY-EDU_v02_01-FINAL_H264.mp4?rlkey=do099wwyaafka9xheyeozlkzr&dl=0

Robins Financial
Credit Union
Animated videos

Robins Financial Credit Union had

a series of topics they wanted to
communicate with members about,
including online banking tools, auto
loan refinancing, and the elimination
of non-sufficient funds fees. |
developed an illustrated style and
designed storyboards for animation.

Work completed at Funnelbox alongside
creative director and animator

WATCH VIDEOS:

NO NSF FEES

BANKING TOOLS

AUTO LOANS

Portfolio Samples

N :
ROBINSFinancial

Good Afternoon

EEEEE

i & Financial Tools

Take the work out of staying on top of your finances.

ACCOUNTS A

I Personal Checking 376500 :
Available Balance 817 A2

{



https://www.dropbox.com/scl/fi/ybd28eik6ymehzsdrm2n4/01988-RFCU-2022-NSF-Announcement.mp4?rlkey=f6b3z7l3eqeyjajnw4o0c1edq&dl=0
https://www.dropbox.com/scl/fi/ze6p31yn5z0tbc2dlaegm/01988-ROBINS-PFM.mp4?rlkey=169oqcw3vwd7f5xgri9paiw8e&dl=0
https://www.dropbox.com/scl/fi/6aayrt5739yflxpijr5np/01988-RFCU-Auto-Refinance.mp4?rlkey=ks3tmrktuv0pa7c84wbf7x4bw&dl=0

AtoZ Wineworks
Social video series

AtoZ Wineworks had a campaign
slogan (100% for All the Things)
and some inspiration from Matisse
art. | designed illustrations and
storyboard sets for a series of
short social videos, developing
playful scenes to represent “all the
things” for each wine, as well as
an overview video featuring three
of the top sellers.

Work completed at Funnelbox alongside
creative director and animator

ol WlNEWO’?Irs ;

WATCH VIDEOS:

° OREGON Ox,EGI:H\HI
R - PINOT NOIR
P T [ CH Y il

CHARDONNAY

PINOT NOIR

OVERVIEW

FIND OUR WINES NEAR YOU

AtoZWineworks.com
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https://www.dropbox.com/scl/fi/1ha1ntezx4rjrmd8fj6or/02056-AtoZ-Pinot-Gris-15-9x16_v02_00-SFX.mp4?rlkey=7emt78lxuzwllpwe9jid5kpdb&dl=0
https://www.dropbox.com/scl/fi/z0zph0fzwraiegc47ewpq/02056-AtoZ-Chardonnay-15-9x16_v04_00-SFX.mp4?rlkey=roort2d0wyw94wk528ryhig9t&dl=0
https://www.dropbox.com/scl/fi/d57ibwfix6fno272l9uc1/02056-AtoZ-Pinot-Noir-15-9x16_v03_00-SFX.mp4?rlkey=gkhy5aggab9ab6t8ntaccopqi&dl=0
https://www.dropbox.com/scl/fi/tcetxy6g6idxxmxfm3f0a/02056-AtoZ-Commercial-15-16x9_v05_00-SFX.mp4?rlkey=n5sol7z4dyi2x53pofg3fap59&dl=0

Bennett Hartman
Logo and identity redesign

A law office was in the process :
of updating their name and ‘ . : Bennatt
redesigning their office. | worked . ' : Red
closely with one of the Partners i

to develop a new brand identity, " '&G
including an updated logo, color

scheme, letterhead, business

cards, as well as signage and even

email signatures.

i | t
: @) !
Work completed as a freelancer ’ A)/V &> » ] Jb

§ 4 ? :

BEFORE

BENNETT HARTMAN
MORRIS & KAPLAN, LLP

Be tt
&% Bennett % Hartman

®" Hartman

,:. Bennett

AFTER Hartman

¢, Bennett u
’0‘ Hartman -

ATTORNEYS AT LAW, LLP

¢, Bennett
%* Hartman

@, Bennett
%* Hartman

Style Guide

¢, Bennett
I %°® Hartman
v
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CASA for Kids
PSA video

| illustrated and designed
storyboards for a 30-second
PSA recruiting volunteers for
CASA (Court Appointed Special
Advocate). | developed a
handdrawn style and watercolor
textures to mimic the feel of

a children’s picture book, to
match with the voice of the child
in the video.

Work completed at Funnelbox alongside
creative directors and animator

WATCH ME!

7 | Portfolio Samples
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https://www.dropbox.com/scl/fi/nw5e4g2kh0dl46385akob/CASA-_-A-Funnelbox-Production.mp4?rlkey=rgst1qzxuzhaaumky2yngztqd&dl=0

Funnelbox
SWAG

As part of the team at Funnelbox, I've been
able to help refresh their brand and develop
new swag. In addition to business cards, I've
created sticker sheets, Scout notebooks with
custom doodles, and Funnelbox socks aka
FUNNELSOX!

\

Work completed at Funnelbox

\
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Tusk
Animated videos

Tusk is a social change
consulting firm and wanted
to create a couple of videos
to explain who they are and
some of the work they do. We
recorded voiceover of them ¢
talking with each other and - W
paired this with animations X {

to bring it to life. | developed
the art direction and style, and
designed the storyboards for
animation.

Work completed at Funnelbox alongside
creative directors and animator

WATCH VIDEOS:

ABOUT TUSK

3 HORIZONS

9 | Portfolio Samples


https://www.dropbox.com/scl/fi/b7cgc0wr3owz0ptrg0nzd/Tusk-_-About-Us-_-A-Funnelbox-Animation.mp4?rlkey=2mxfvgioybtbtffb68k70hdjo&dl=0
https://www.dropbox.com/scl/fi/2rnvuas6kfzcj2rfzkhf0/30004-TUSK-Explainer-3-Horizons_v02_04-SFX.mp4?rlkey=9qcam7kvd3bpr0stdowqkmpwf&dl=0

Work completed as a freelancer
in partnership with a developer

Harlequin Author Network was in need of a website redesign for an internal portal site where authors
can retrieve all data about their books - sales, royalties, input new book information and connect with
a community of authors. | worked closely with the HAN team to wireframe and design the new virtual
space before handing it off to a developer team. (This was the old site)

Harlequin Author Network
Website design

A

(thARLEQUIN Author Network

Bookshelf Sales News Learn Help

Upcoming Webinar: Join us on February 14, 2023 at 12:00pm EST for a romance authors webinar for tips of writing love stories. Sign up here.

S A

The Harlequin Author Network is part

('i HARLEQUIN Author Network

of our commitment to our authors. SIGN IN
Email Address:
Welcome back, Maisey Yates! e B b o Il e R s e s it
o i  lnaig publherof omancefton, commercialfietion and nrctive Raficton Hore to o
s et Now YorkTmoscd U TODAY besoling ot compaany pobtines maro
/ / of HarperCollins Publishers.
M{ill—SEESY All time sales Last updated 01/31/2023
\os
— ‘ i . \ 4
= Author Network Al
= (HARLEQUIN Author Networ One Ao NEW ON HAN
_ Charmer Register

Upcoming Webinar:

Join us on February 14, 2023 at
12:00pm EST for a romance authors
webinar for tips of writing love stories.
Sign up here.

cshelf

One 71@/1[
Charmer

)
HetgWayward
Cowboy

The HAN concierge is here to help you with your
questions, big and small. Our promise to you s a
prompt, friendly answer that provides you with
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Lorem ipsum dolor sit amet, consectetur adipiscing elit. Fusce hendrerit orci iaculis felis gravida, sit amet pretium nis!
semper. Cras id sem risus. Aliquam dignissim fringilla erat vel tempor. Curabitur placerat imperdiet metus eget sodales.
Nunc odio turpis, hendrerit tincidunt felis ut, laoreet porta sapien. Suspendisse tincidunt dui erat, in vulputate risus
placerat ut. Cras vitae maximus ante, nec finibus orci. Proin nec elit cursus, venenatis sapien ac, hendrerit magna,
Quisque nec dictum lorem. Ut cursus sit amet ipsum eu malesuada.

 Donec elementum tortor non diam varius, non mattis felis varius. Etiam dictum neque in semper pellentesque.
Aenean tortor quam, faucibus vitae arcu nec, thoncus eleifend augue. Learn more
« Aliquam vulputate metus sem, id rutrum urna posuere at. Cras et consectetur dolor, vitae feugiat mi. Sign up

« Inplacerat lectus ac lacus lobortis aliguam. Duis varius vestibulum metus, at posuere Ieo suscipit sit amet.
Pellentesque viverra, eros eget sollicitudin sagittis, ligula et venenatis neque. Learn more

View Message Center View Royalty

Harlequin Community

Fobruary 12,2023

Harlequin launches Name of resource here and

consectetur adipiscing elit

Loamimocs Name of resource here and

how it can help authors.

January 32023

earn more
Lorem ipsum dolor sit amet, Loenn o
consectetur adipiscing elit

Learn more

Name of resonrce here and

2N
Welcome back, Maisey Yates! e $HaRLEQUIN - s
Quick links Contact Concierge Update My Account » mira eanng

Author Registration
Agent Registration

bel
cover, back cover copy, price(s),

The book detail
format. To view sales

Sales Data page.

One light:
Charmer

MA

individual ttles, please visit the

Upcoming Titles

something something how it can help authors. Published Titles
e something
1 mor [ Unscheduled Titles
cowbay Lorem fpsum dolor it amet A

Reset Filters

S

Cowboy Christmas

Harlequin launches @ he al Smooth-Talking Blues
something something Name of resource here an Cowboy, 156 Dats
Your HAN Conci erge something how it can help authors. Imprint Here.

MA|SEY ¢>HARLEQUIN Author Network Bookshelf sales News Learn Help e? A
e

Wi 7 Maisey’s Bookshelf - .
’\M /://z%/ y — al= Q. secrch by tite

MAISEY: wASE VATES
YATES & F ‘ ﬁ | On sale Date: latest first v

LATEST NEWS LEARNING RESOURCES \\ @ e Yo —
© \/‘S} Soon ] Al v



https://www.dropbox.com/scl/fi/ogq0aae0t33opvj86k48r/HAN-Site-Page-Grabs-1.0.pdf?rlkey=br7z5nfomj53ve57y068oot14&dl=0

American Express
Animated videos

American Express was seeking
videos for their merchant portal

to help provide information about
customer disputes. Using their
established illustration style and
iconography, | designed storyboards
to accompany the provided script
and present the information in a
simple and clear way.

Work completed at Funnelbox alongside
an agency partner and animator

WATCH VIDEOS:

DISPUTES OVERVIEW

COMMON DISPUTES

DISPUTES PROCESS
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https://www.dropbox.com/scl/fi/al9xz1587nkh2oxlt0oan/02003-NARRATIVE-Disputes-2024-update-v01_02.mp4?rlkey=vqd56b93qxzas95zm9pi3m639&dl=0
https://www.dropbox.com/scl/fi/alzup1xxb2qx2e5k1sqdl/02003-NARRATIVE-Common-Disputes-Version-A_updated.mp4?rlkey=eg9ae2z77yq0ivxc8gnlpyfx8&dl=0
https://www.dropbox.com/scl/fi/spqkl4u6rhe06aottzi5a/02003-NARRATIVE-Disputes-Process-Version-A_updated.mp4?rlkey=p2siapsxbgelx11dbpkvlxegz&dl=0

Comcast

Infographic Comcast Spectacor Advances its

o Commitment to Renewable Energy
Comcast was partnering with 3Degrees to support two large facilities on the

. ) Two of its primary facilities help bring Comcast Spectacor
East Coast with 100% renewable energy and needed a visual to accompany facilities to 100% renewable electricity
their press release. | designed an infographic with 3D illustrations of their

two buildings to help detail what the project entailed. o VIRTUA CENTER FLYERS SKATE ZONE

9 Voorhees, New Jersey

Work completed at 3Degrees alongside marketing director developing copy

Training facility installed onsite
solar energy technology

Comcast Spectacor will sell the
renewable energy certificates
(RECs) from the onsite solar and
purchase national RECs to
provide all Spectacor facilities
with 100% renewable electricity

Comcast Spectacor Advances its : , |
Commitment to Renewable Energy Ty

Two of its primary facilities help bring Comcast Spectacor
facilities to 100% renewable electricity With the electric Zamboni and its

That reduction is
purchase of RECs, Comcast 1 '70 O + equivalent to removing

Spectacor is reducing its carbon
footprint. The renewable electricity METRIC TONS - 370 v
ration that C t Spect ' f carbon dioxid! ivalent
@ VIRTUA CENTER FLYERS SKATE ZONE [ Ut S /oo coccesainie  pnssevcesvecuss

driven for a year

Q Voorhees, New Jersey

© WELLS FARGO CENTER

9 Philadelphia, Pennsylvania

Training facility installed onsite

solar energy teChnOIOQY Wells Fargo Center is powered
by 100% wind electricity

Comcast Spectacor will sell the
renewable energy certificates
(RECs) from the onsite solar and

ivalent t il
: o I RECe £ L. 15.000+ et eroving
purchase nationa s to generated under this ! - 3.300-
provide all Spectacor facilities agreement avoids: METRIC TONS I

. L. of carbon dioxide equivalent PASSENGER VEHICLES
with 100% renewable electricity greenhouse gases annually

That reduction is

driven for a year

Replaced a propane-powered

Lo . These efforts are part of Comcast NBCUniversal's long-term
Zamboni with an electric model

aspirational goal of achieving 100% renewable energy.

COMCAST
NBCUNIVERSAL SUSTAINABILITY
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Robert Wood Johnson
Foundation
Animated video

We partnered with agency
Metgroup to support in delivering
an animated video for the Robert
Wood Johnson Foundation. The
client had developed an infographic
of the two bridges metaphor, but
wanted to bring it to life in a full
animated video. | designed and
illustrated the storyboards, working
with our creative director who
wrote the script, and the animator.

Work completed at Funnelbox alongside
creative director and animator

WATCH ME!

13 | Portfolio Samples
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https://www.dropbox.com/scl/fi/n7pwi8r69699dpayx6g06/02018-METGROUP-RWJF-20230523_H264.mp4?rlkey=wdlppc67sjf0ozraxgyrw61gg&dl=0

SASH Club (Students Against Sexual Harassment)

SASH Club was seeking a volunteer designer to help develop some new
Social media graphics

styles for their social media graphics. | worked with them to revamp a
variety of post types they could use as inspiration for ongoing series.

Work completed as a volunteer
freelancer

X

| ed post

SPOTLIGHTS

|
! Aymaan's
L Discoveries

Read the blog

"\/\/\/«/\/\/\/\J

sashclub.org

udents

Whatis a
SASH Club?

14 |

Teen Dating
Violence

Supporting

Boundaries Sl'GTQ*
& Consent __ RS

7

Rape Culture:
Ending Victim
Blaming

g
“Check out the Power Topics to
educate yourself and others!”

— Co-founders of JHS SASH Club

§§ SASH
(LuB
GETTING STARTED

14

“We encourage others to start their
own SASH Club to create a space to
make friends while working together
to end sexual assault and harassment.
You can start a club at school, in your
community, or virtually.”

— Jane & Daniel G.
Siblings & Co-founders of
Jordan High School SASH Club

Durham, NC

sashclub.org

Portfolio Samples

PWERTOPICS

I SASH CLUB SPOTLIGHT |

Jordan High School

e iiclub Boundaries

and Consent

Download resources
on sashclub.org

X

SASH Club is an innovative,
inclusive free resource for youth
to protect themselves
from sexual harassment & assault in
their personal lives, at school, and more.

. NWHERE

N

)

\)
L
In my very first class @}'
on my very first day
of my very first year of high school
the very first thing a boy said to me:

“Do you like rape jokes?”

sashclub.org

I #whyweneedSASH !

| REMEMBER *

‘\ You have theright to an

| education free from ‘
| sexual harassment * assault!
|

It's an inclusive supportive
club where youth learn from
free downloadable presentations,
—_— :
discuss, and take action!

DN




LoveBottle
Animated video

As part of a newsletter
interview series, | created
illustrated storyboards to
accompany the voiceover of

the video. Inspired by water, |
developed watercolor textures
in Procreate and worked with an
animator to bring them to life.

Work completed at Funnelbox alongside
creative director and animator

WATCH ME!

9 ratitude
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https://www.dropbox.com/scl/fi/4vhqg3liq4e7q86cbgn2t/Box-Talk-_-Minna-Yoo.mp4?rlkey=w9re18993ip1vh9hffgwl1tdo&dl=0

Funnelbox

Brand and website refresh

As part of the team, | was able
to facilitate a brand personality

workshop and design a refreshed

logo and re-designed website to

help better align the brand visuals

with the company.

(This was the old site)

Work completed at Funnelbox with
team collaboration and in partnership
with a web developer

BEFORE

FUNNELBOX

VIDEO + ANIMATION THAT MATTERS

AFTER

FUNNELBCGIX

VIDEO + ANIMATION THAT MATTERS
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FUNNELBOGX

Video

From corporate and commercial to
nonprofit and documentary
filmmaking, we work with teams
large and small to create custom,
quality video content that engages
audiences and helps you achieve
your goals.

See our video portfolio

Collaborative. Strategic. Good|
EE can’t say enough positive thi
Funnelbox as a partner. Highl

-Hannah Pscheid, CMO at barre3

A few recent projects

Tm ok process neon ([

FUNNELBOX.COM

Great work means a
greater impact

‘We create meaningful content for purpose-led brands who need
video and animation production to help tell their stories.
‘Whether you need website content, paid media campaigns,
internal communications, or a broadcast spot - you've come to
the right place. We've spent decades understanding brands and
their messaging, and we're experts at plugging into your team

Video portfolio Animation portfolio

and producing videos and animations that will engage your Francisco Fernandez James Hoff Dawn Jones Redstone
audience and expand your reach. (he/him) Che/him) (she/her)
Senior Producer Animator Senior Creative Director

U

Tracey Whitney
(she/her)
Chief Operating Officer

L _Js]
FUNNELBGX

The journey matters
just as much as the
destination

| B Corp Certified

fled, B Corp, commercial video
Portiand, Oregon. We deploy our
assion to affect the change we want
partner with changemakers—from

o industry leaders building a better P L
nto powerful content that resonate. oo

-

=

ROBINS FINANCIAL
CREDIT UNION

A member focused
video campaign

Read Case Study

OO0 eo

JUSTICE

We recoanize that inequity is deeply ingrained in every facet of our

society. We are committed to making FBX an instrument for effecting

social and economic justice for BIPOC, women, and LGBTQIA+. We make

decisions about our work, our relationships, and our social and economic O

impacts looking through an equity lens.
INTEGRITY

We do what we say we will, including living these values. We don't
overcommit, and we strive to hold one another accountable by calling
each other in, not out.

See all case studies

COLLABORATION
We cultivate and celebrate collective creativity, ideation, and outcomes
over individual achievements. We believe we make each other better, so

s L ] we strive to make space for everyone at the table to participate and
e contribute.
.
) o IMPACT
. i . We think critically about the impact our work will have on people and the



https://www.dropbox.com/scl/fi/gd3n04dp1i6pk2204o1c4/Funnelbox-screengrabs-2022-07-20-10_09_44.pdf?rlkey=phuyb84uenbsozxcw8hu6pfyx&dl=0
http://funnelbox.com

Ruby
Demo videos

Ruby Virtual Receptionists was
in need of a video series to

help demonstrate their service
and expertise. | developed the
art direction and designed the
storyboards for the series,
finding a way to show the phone
conversations on screen without
footage, and creating interactive
ways for the narrator to take control
while explaining features.

Work completed at Funnelbox alongside
creative director and animator

Planners. How may | help you?

WATCH VIDEOS:

DEMO 1
RECEPTIONIST W
DEMO 2
u with a detailed summary with n
DEMO 3

Activity

A
"1 New Message

RECEPTIONIST

From

Name: Charles Darwin IX
Number: 1(202) 555-1245

Message

Situation detail: Charles would like to file for
divorce but is worried about retaining custody
~f hie turtla Erad Erad halannad ta Charlac’
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https://www.dropbox.com/scl/fi/lhai6f924soerygbd1h8d/02009-RUBY-Tour-01-Sounds_Updated_v01_02.mp4?rlkey=ztjo89zjc2iao9sixbdr6gokx&dl=0
https://www.dropbox.com/scl/fi/q2xqajwaasoqzmln9rgoo/02009-RUBY-Tour-04-Right-Person_Updated_v01_03.mp4?rlkey=7ajqafcyi2jnlglycn22cp8tg&dl=0
https://www.dropbox.com/scl/fi/my01hd039oum0jvp1rtpm/02009-RUBY-Tour-03.1-Schedules_Updated_v01_02.mp4?rlkey=8oj0bi2pumfequy3eu5wsq0gv&dl=0

Hoyt Arboretum
Gift shop merchandise

Hoyt Arboretum wanted to develop some new collectible Work completed as a freelancer,
tree-themed stickers, as well as items to commemorate a including production facilitation
well-known hiking trail in Portland, OR. | developed custom

illustrations based on photos and tours of the park.

13
(27

Hoyt
Arborétum

;gg:b'

Hoy(
Arbortig

r ol =
. WiLbwoop
A TRAIL " 4

Hoyt Arboretum

PORTLAND, )

POSTCARD

™~ A
©  WILDWOOD
~ TRAIL.

-
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WeddingDay Magazine
Cover photoshoot art direction and publication layout & design

e .—. - 5

*SPRI
N THI
ﬁ K Fun

&) n 1’H B
(‘i‘?} B

5 "“4&‘; 3
cultures
AND :

raditions

INSPIRATION  2a_. . + g
FROM ARQUN‘ B
THE WORLé’D

7

ON LOCATION
IN ST. JOSEPH

N\

FallEdition 2012
oo ORTHERN IHOIA )
SOUTHMESY Wiz iladl
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| designed three quarterly publications cover-to-cover,
complete with layout, ad design, and photoshoot direction.
| also reviewed proofs and worked directly with the printer
ensuring quality standards were met.

Work completed at Monkeyhouse
Marketing with photographers,
writers, and managing editor.




Sokol Blosser Winery
Animated video

Winemaker
Robin Howell

collection

Sokol Blosser Winery was seeking 4
a video to promote their sparkling TR
wine collection. They had only

a little footage available, so |
designed collage-style storyboards
of the wine and tasting note
elements to go with minimal copy.

Work completed at Funnelbox alongside
creative director writing the copy and
animator

WATCH ME! Pairs with...

. N
‘Notes of...” §§ ~{hectarines .

‘ or goat
cheese &
crackers

L) . . L]
: jasmine
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https://www.dropbox.com/scl/fi/wkg89wxgz22kw3joa22d7/Sokol-_-Sparkling-Program-_-A-Funnelbox-Production.mp4?rlkey=6uxebfoxkkv1ljdzr38c3dit3&dl=0

Puget Sound Energy
Direct mail

Direct mail layout and
design targeted to utility
customers to enroll in a
renewable energy program.

Work completed at 3Degrees
alongside marketing director

21 |

our power,
our choice

PUGET
SOUND
ENERGY

Joining?

Shew your spirit!
New participantsiget this free
limited edition water bottle

Portfolio Samples

Yes! | want to support renewable energy!

[CustomerName]

[StreetAddress]

[City], [State] [Zip]

200 kWh of

[[] 100% match (Varies monthly based on your home's electricity usage; $2

L1/90 88127

renewable energy. For the average PSE home it will cost about $10 more per month.)

‘OR match a portion of your monthly energy usage:

[] $10 per month
[] Other $.

[] $4 per month (minimum)

[[] $6 per month

($4 minimum +

[] ldon't wanta
water bottle

any increment of $2 per month)

[ $8 per month

r (used oni

Email

(& greenpower

Dear Neighbor,

These days climate change is on every mind.
It's a big challenge. But the good news is
that we can tackle it from all sides. Drive less,
shop with reusable bags and recycle. Even
the electricity we use everyday provides a
way to help solve this problem and rise to the
occasion.

The smart, clean choice

PUGET.
SOUND
ENERGY

The resources used to make PSE
Green Power will not run out and have
dramatically lower pollution rates than
fossil fuels. For 2017 Green Power is
made up of:

"y 12% Livestock Methane

WA, OR or ID
PSE Green Power is a way for you— + @ 5% Landfil Gas

cl 71% Wind WA, OR or ID
homeowner or renter—to choo: an, WA, OR or ID
renewable energy with nothing to install or & 6% Low Impact Hydro
maintain. This electricity is made right here in bl
the Pacific Northwest using power generating % Solar

s readily available in our own WA, OR or ID

& 1% Geothermal
ORor D

A powerful choice for just pennies a da

Participation starts at just $4 more per month. We also
have a 100 percent option if you want to match all of
your usage—for the average home using 1,000 kWh
each month, it would be about $10 more.

The extra cost is added to your bill and the clean energy
is added to the power grid on your behalf. It's as simple
as that.

Your house without Your house with

5
D

EEm)

Resource type:

Annusl slecrioy emisslone: A slecirolty emissions: (S
12,420' Ibs of COe 2.31" Ibs of CO,e T
wina

[ss205/ o | [Si0258/monn”] e,

“Garbon footsrint based on the dference between the PSE Green Power mix and Year Vo babed Sat i T
Fanocckoges e Pt 4 Specifc projects at pse.com/greenpower
Clatomer 55290 of 1:000 KA

H
Vlw @
There couldn’t be an easier way to: f 3%@%’%
H §§ § z8
]
Lower your carbon footprint :
H
: =
”\ Support independent ' < S
renewable energy makers = = |u (G}
¥’ = 3 &
Take a stand against climate | o § = 3
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Cisco
Employee internal campaign

In an effort to reduce energy waste, Cisco wanted to
promote an annual employee campaign reminding
employees to shut down equipment over the holidays.

| designed digital signage, digital badge, flyers and
signage concepts for their promotion efforts. | developed
playful illustrations of robots (machines) being sleepy to
help the materials stand out.

energy
hero

Work completed at 3Degrees with marketing manager

i

Rest yourself,
Rest your equipment

December 26 - January 2

> Turn off equipment
> Turn off lights
> Have a great break!
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Are you ready for the
Annual Shutdown?

We saved $600,000 in electricity costs
globally during last year’s shutdown

Search FY17 Annual Shutdown in Jive to learn more )>

#CiscoShutdown

During last year’s shutdown, we reduced
our carbon emissions by 2,900 tons - that’s
equivalent to planting 69,663 trees

Search FY17 Annual Shutdown in Jive to learn more

Shut down and save
the planet

During last year’s shutdown, we reduced our
carbon emissions by 2,900 tons - that’s equivalent
to taking 613 cars off the road

Search FY17 Annual Shutdown in Jive to learn more )> 5 -
#CiscoShutdown




Electric Era
Website design

ELECTRIC £RA About Products Resources
Who We Are
Careers

Merchandise

Powering the Future of
- EV Fast Charging =

Al-Driven, High-Power Storage Solution
Schedule a Consultation

“«p»

POWERNODE™ 120 LAUNCHING IN 2022 | Join the waitlist >

Meet the growing demand of EV charging by
increasing your power, not your footprint.

g 3

SMART SAVINGS MAXIMIZE SPACE RELIABLE SERVICE
Serve more EV drivers

with available site capacity

Deliver a consistently
good charging experience,
even with high demand

‘Save time and money while
providing faster and
smarter charging

The Electric Era is here.

% we nve Electric Era Technologies

Electric Era engineers.the world’s most.

Contact

advanced storage systeriis for EV fast charging
~stations. Our power dense storage system and _
> y load prediction platform support a smarter and

faste charging experience. *

CLECTRIC £RA

Watchon @BYoulube

PowerNode™ provides continuously operational
onsite storage for your charging station.

NON-WIRE SOLUTIONS

Reduce grid requirements to support higher

power charging and quicker station activation

MOST ECONOMIC CHARGING

Predict load, monitor utility tariffs, and optimize

Portfolio Samples

Electric Era was in need of an updated website. | wireframed
and then designed the site, including photoshopped imagery,
iconography, and infographics, working within the constraints

on Squarespace

of the Squarespace platform alongside a developer.

ELECTRIC £RA About Products Resources

_ Introducing the
Powernode™ System

An Al-drivenrstorage solution for EV fast charging
with intelligent management of peak loads

% i A

NON-WIRE SOLUTIONS MosT
CHARGING

Unlock new revenue streams
from storage assets
through grid services markets

Reduce grid requirements
to support higher power charging  Predict load, monitor utility
and quicker station activation tariffs, and optimize charger
performance to save money

D)l & 2

RESILIENCY CLEANER

EXPERIENCE
Predict load, monitor utility
tariffs, and optimize charger
performance to save money

Join the Waitlist

Reduce grid requirements
to support higher power
charging and quicker
station activation

Enable a higher power charging
experience, even at sites
with power and distribution
system constraints

A scalable suite of high-power charging solutions

The PowerNode™ product suite is designed to scale up to meet growing needs of fast charging stations.
Stay tuned for more updates about the PowerNode™-240 and PowerNode™-600.

Product Details

Coming soon Coming soon

Contact.

Work completed as a freelancer
along with a developer building

ELECTRICERA About Products  Resources Contact

Powernode™-120 Waitlist =

PowerNode™-120 is launching in 2022 and available now for preorder. Fill out the form below
to express interest being first on the list. Our team of experts wil reach out
s00n to align on your project needs.

PowerNode..

Charging Station
oistribution
oans!

x o] -
000
Charging
statio
Charging Station with Powernode™-120

Distribution
panel B

B ==

x G| B o
B =

o-e-([@ i

station

Powemode™ 120

7 - o ‘Q‘

A new era:of transportation is here.
Join/us:in powering the future: =

[ schedulo a consuttation |

FLECTRICERA  cocors  comact

3257 17th Ave W Suite 101 Seattle, WA, 98119

RUTH

BOND




Community Solar Industry Analysis
Whitepaper

| created thought leadership
downloadable assets at 3Degrees, such
as this one related to Community Solar
Projects. | was responsible for layout
and design, including development of
infographics.

Work completed at 3Degrees alongside
marketing manager developing copy
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FINDING #3
Not all savings are created equal

Although signing incentives have a lower value to the customer than short contract
lengths, they can still have a significant impact on participation. The research

INDUSTRY ANALYSIS

Renewable Power
to the People

Attractive Attributes for Community Solar Projects

crease participation by 10.5%. And
ing incentives can move certain

f their utility bill they wanted covered
bill covered, the larger the savings
tter. But it is not that much better. In
red to 100% of the bill covered only
re than 1%.

having a higher portion of your bill
of a contract. But from a human
has economists have proven again
n near-term rewards as compared
d be considered when designing a
financiers (who theoretically act in

3degreesinc.com
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People tend to place

greater value on
near-term rewards as
compared to rewards in
the future.
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Day in the Life of a REC
Animated video

| designed and animated a video to
help explain what a renewable energy
credit was for Dominion Energy’s
Green Power program.

Work completed at 3Degrees alongside
marketing manager developing copy

WATCH ME!
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Dominion Energy Green Power - A Day in the Life of a REC

This matters because...

(V) When more RECs are purchased, more
renewable energy projects can be built

& | ensure that the impact of ren

energy projects are being track
authentically and accurately, a

P Ml O 044/1:22



https://www.youtube.com/watch?v=b2k04FPVHIg
https://www.youtube.com/watch?v=b2k04FPVHIg

Art Beat
Billboard and poster

CONTEST WINNER

During college, | entered a design
contest to develop the event
poster/billboard for an annual art
festival in my city and my design
was chosen.

Work completed as a freelancer/
contest entrant

e il
et he creativ®
.

i
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SENDMORELOVE.ETSY.COM

Send More Love
Brand and product design (stationery and stickers)

| created Send More Love during COVID and have
kept it running ever since. It's a playground for me
to create cute designs in the form of stationery and
stickers and share my love of snail mail. | work with
production partners to produce my designs, and
manage the shop on Etsy.

Work completed for myself
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http://sendmorelove.etsy.com

