DESIGN SAMPLES

h RUTHEBOND.COM [ 574.309.0769 = RUTHBOND19@GMAIL. COM @ PORTLAND , OREGON

Please don’t share designs without permission.




CHOOSEGREENFUTURE.COM

Portland General Electric - Green Future
Website design, art direction and illustrations
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https://choosegreenfuture.com/

Art Beat
Billboard and poster

CONTEST WINNER
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Thorns FC
T-shirt design

CONTEST WINNER
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Bennett Hartman
Logo and identity redesign

BEFORE

AFTER
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Comcast
Infographic with 3D illustrations

Comcast Spectacor Advances its
Commitment to Renewable Energy

Two of its primary facilities help bring Comcast Spectacor
facilities to 100% renewable electricity

€@ VIRTUA CENTER FLYERS SKATE ZONE

Q Voorhees, New Jersey

Training facility installed onsite
solar energy technology

Comcast Spectacor will sell the
renewable energy certificates
(RECs) from the onsite solar and
purchase national RECs to
provide all Spectacor facilities
with 100% renewable electricity

Replaced a propane-powered
Zamboni with an electric model
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Comcast Spectacor Advances its
Commitment to Renewable Energy

Two of its primary facilities
facilities to 100%

With the electric Zamboni and its
purchase of RECs, Comcast
Spectacor is reducing its carbon

footprint. The renewable electricity
generation that Comcast Spectacor's of carbon dioxide equivalent
REC purchase supports will avoid: greenhouse gases annually

© WELLS FARGO CENTER

9 Philadelphia, Pennsylvania

Wells Fargo Center is powered
by 100% wind electricity

help bring Comcast Spectacor
renewable electricity

9 Voorhees, New Jersey

solar energy technology

Comcast Spectacor will

purchase national RECs

o VIRTUA CENTER FLYERS SKATE ZONE

Training facility installed onsite

sell the

renewable energy certificates
(RECs) from the onsite solar and

to

provide all Spectacor facilities
with 100% renewable electricity

Replaced a propane-powered
- Zamboni with an electric model

That reduction is

1 70 O + equivalent to removing
I
METRIC TONS = 370"’

That reduction is

equivalent to removing
The wind energy ; +

generated under this
agreement avoids: METRIC TONS

- 3,300+

of carbon dioxide equivalent PASSENGER VEHICLES
greenhouse gases annually

driven for a year

These efforts are part of Comcast NBCUniversal's long-term
aspirational goal of achieving 100% renewable energy.

COMCAST
NBCUNIVERSAL

SUSTAINABILITY

PASSENGER VEHICLES
driven for a year

<




WeddingDay Magazine
Cover photoshoot art direction and publication layout & design
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3Degrees
Holiday video (storyboard, production, editing)

WATCH ME!
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https://www.youtube.com/watch?v=rSJlok8nHjc&t=2s
https://www.youtube.com/watch?v=rSJlok8nHjc&t=2s

Northrop Grumman
Social graphics and infographic

Portfolio Samples

Northrop Grumman Goes

100% Solar in Virginia

Northrop Grumman has signed a 15-year virtual power purchase agreement (VPPA) with
Dominion Energy that enables the construction of a new 62.5 megawaitt solar facility in
Orange County, Virginia, which will be operational by 2022. Energy from the

new off-site solar facility will offset 100 percent of Northrop
Grumman’s electricity use in the commonwealth across
manufacturing, datacenter and office operations.

©ORANGE COUNTY, VA

. NORTHROP GRUMMAN
LOCATION

l o% * SOLAR FACILITY
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of global electricity
use offset with l O o (y (] )
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) of electricity use in Virginia
offset with solar energy
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140,000

megawatt hours of B - —a oo metric fons of carbon
renewable energy emissions avoided
peryear annually

Powering over

11,000

homes for a year

Avoiding over

500,000

trips from Washington, DC
to New York City
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Day in the Life of a REC
Animated video
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WATCH ME!



https://www.youtube.com/watch?v=b2k04FPVHIg
https://www.youtube.com/watch?v=b2k04FPVHIg

Cisco Employee Campaign
Illustrations and display graphics
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LegacyTree Foundation
Logo and identity materials
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Walk so Birds Can Fly
Event branding
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3Degrees
Interview video series (production and editing)

WATCH ME!
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https://www.youtube.com/watch?v=B4ry6YG5CAU
https://www.youtube.com/watch?v=B4ry6YG5CAU

3DEGREES.COM

3Degrees
Website design

urgent
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http://3degreesinc.com

Inclusive Marketing
Presentation design
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Monkeyhouse Marketing
Holiday card design
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Portland Lesbian Choir
Merchandise and poster design
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Hoyt Arboretum
Sticker design
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3Degrees
Whitepaper design

ETHNICITY

Compared to white respondents, non-whites are almost twice as likely to care about
renewable energy messaging.

™)

30% o 19%

KNOWLEDGE

‘The more someone knows about renewable energy, the more likely they are to want
to support it.

% OF IMPORTANCE OF RENEWABLE ENERGY
46% 24% 16%‘ 2% wm

KNOWS A LOT KNOWS A LITTLE KNOWS NOTHING

9 RENEWABLE POWER TO THE PEOPLE | 3DEGREES 2015

20 |

,Q: TARGETING

We also found that income,
formal education level, and
home ownership makes

no difference in how they
evaluate saving money versus
supporting renewable energy.

Because there is widespread
agreement that both benefits
are important, marketing
messages should cover both.
But targeted marketing

may want to stress one
message more than the other,
depending on who the target i
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000

What is a REC?

AREC embodies the renewable energy attributes of the power. One REC is created
for cach megawatt hour of renewable energy generated and delivered to the grid.
The REC acts like a receipt for the environmental benefits associated with the
generation of renewable energy.

RECs play several important functions in the market. First they allow a developer
to get a second revenue stream for the renewable energy they produce, helping to
generate demand for new renewable energy facilities. Second, for customers and
business that are committed to using renewable energy for some or all of their
electricity use, they can that by ing RECs.

For most ity solar projects in markets, ibers do not get
the RECs associated with the electricity produced. In other words, the subscriber
is not purchasing renewable energy. The benefit to developers and investors

in community solar is that they hold on to the revenue stream RECs generate.
However, developers need to be careful how they market the product so as not to
‘mislead customers into thinking that they are buying renewable energy

5 RENEWABLE POWER TO THE PEOPLE | 3DEGREES 2015

@ THE LIFE OF A REC

SOLAR FACILITY

ELECTRICITY

POWER RENEWABLE
GRID ENERGY
CREDIT
DEVELOPER
INVESTOR E
MARKET

o2

REC buyer can claim the environmental

‘benefits associated with the generation of RE.

000

FINDING #4
Education is critical

As mentioned above, our research confirmed that the more someone knows
about renewable energy, the more important it is to them. It also showed that the
knowledge and exposure to information on solar varies significantly across the
three states we looked at.

But we should be careful not to assume that knowledge and understanding of
rooftop solar is the same as knowledge and understanding of community solar.

currently considering
community solar

interested after being
provided more information

Industry research (including the SEPA/Shelton report) shows that few people are
seriously considering community solar, primarily because they are not familiar
with it or don’t understand it. Our own on-the-ground experience shows that even
customers who have heard the term “community solar” often don’t understand
how these products work. And, because people don't sign long-term contracts for
products they don't understand, education s critical as we work to market these
products.

Education can be time-consuming, but there is good news. The SEPA report

showed that once customers understood what community solar is, there was a
large increase in interest in the product.

1 RENEWABLE POWER TO THE PEOPLE | 3DEGREES 2015

Because people

don’t sign long-term
contracts for products
they don’t understand,
education is critical

000




3Degrees

Infographic design

21

Portfolio Samples

CUSTOMER JOURNEY FOR

RECs and Offsets

3Degrees has helped thousands of
and implement sustain

DISCOVERY

Discovery work
o

(lly navigate

What is your carbon load

Where are you in your
sustainability journey? and where is it located?

© What is driving your

sustainability work?
+ Employee driven
+ Marketing bencfits

will clarify
+ Customer response e What marketing claims
+ Competitive positioning are you hoping to make?
+ It the right thing to do ”"’;‘;:;‘;f"’i P
solutions

Do you have
allocated budget?

100% renewable energy

M 3Degrees can provide
+ Competitive analysis

STAKEHOLDER
ENGAGEMENT

3Degrees can

+ Case studics support with
+ Industry trends internal alignment
+ dArticles meetings

3Degrees custom
Goal REC/Offset -
volume outlined .
0 sion-makers
e.g. 50%, 100% Optional
step to help further
define solutions

Can contain RECs
and/or carbon
offsets

RECOMMEND
PRODUCT
SOLUTION

)
outlined to

address load

Secure budget for

Specific renewable
RE/Offset investment

energy or offset
technology

42y

i 0

Spotlight the support
of a specific facility?

&

This will result in a
REC/Offset
transaction

Final approval
fet

Welcome kit
delivered
+ Guide on how to
market claims.

+ Press release

TRANSACTION

templates
Immediate + Social media
purchase of recommendations

RECs/Offsets

Attestation is
delivered-which
outlines details Purcha

e REC / OFFSET DELIVERY (IRSIEEI

purchase
supported

reporting year

Build

Ne
comprehensive
- |  ONGOING SUPPORT enegror

sustainability pmject:ﬁ and
transactions

3Degrees.




Ignite Michiana
Event branding
& print materials
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National Guard Youth Foundation
Infographic Design
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Send More Love
Logo and product design
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SENDMORELOVE.ETSY.COM



http://sendmorelove.etsy.com

